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- ‘]_l%tyfyﬂ"n &121 MSc Strategic Marketing Imperial College London

- ﬂ%tyty’m% 8121 BS Business Administration University of Pittsburgh

- mumia‘lﬁamé'ﬂgm Director Accreditation Program 3w 215/2567
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2563 — 2565  UIEN T IWLLAA 910a (WKITW) HiamahoWaugine

2562 - 2563  USHNM §mo3aen $na Product Owner

2558 — 2560  USHY Aun3 (Uszinalne) $na Project Executive
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